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Consumers Find AI-Generated Video Ads 
Annoying and Confusing, Says NielsenIQ 

 
New research from NielsenIQ shows that consumers generally dislike AI-generated video ads, 
finding them "annoying," "boring," and "confusing" compared to traditional ads. Even polished, 
high-quality AI content didn’t leave a lasting impression or match the memorability of conventional 
ads. While low-quality AI ads still communicated brand messages effectively, they were cognitively 
taxing and distracting for viewers. 

The study highlights a gap between AI-generated ads and traditional marketing in terms of 
authenticity, which is crucial for brand perception. While AI-generated ads may be effective in 
creating brand associations, they risk damaging a brand's authenticity, leading to negative 
perceptions. The findings also underscore that AI ads can trigger an "uncanny valley" effect, with 
stiff actors and odd editing rhythms. 

https://www.marketingdive.com/news/consumer-perceptions-generative-ai-in-marketing-openai-
sora/735761/ 

 

 
 
 
AI-GENERATED AD RESPONDS AGRESSIVELY 
 

EXPLORING THE ADVANTAGES OF ARTIFICIAL INTELLIGENCE IN ADVERTISING 

INTRODUCTION 
With the rapid advancement of technology, artificial intelligence (AI) has 
become an integral part of various industries, including advertising. AI-
generated ads are becoming increasingly prevalent, offering a range of 
benefits that can transform the way brands communicate with their 
audiences. Despite some challenges and mixed perceptions, the advantages 
of AI-generated ads are substantial and worth exploring. 

         

       The Editor of The Traffic Hub, an e-Zine, requested a response from AI:

https://www.marketingdive.com/news/consumer-perceptions-generative-ai-in-marketing-openai-sora/735761/
https://www.marketingdive.com/news/consumer-perceptions-generative-ai-in-marketing-openai-sora/735761/
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One of the most significant benefits of AI-generated ads is their ability to 
deliver highly personalized content to consumers. AI algorithms can analyze 
vast amounts of data to understand consumer preferences, behaviors, and 
demographics. This enables the creation of ads that are tailored to individual 
interests, increasing the likelihood of engagement and conversion. By 
delivering relevant content, brands can build stronger connections with their 
audience. 

EFFICIENCY AND COST-EFFECTIVENESS 
AI-generated ads can significantly reduce the time and cost associated with 
traditional ad creation. AI tools can automate various aspects of the ad 
production process, from scripting to editing, which can lead to faster 
turnaround times. Additionally, AI can optimize ad placement and budgeting, 
ensuring that resources are allocated effectively. This efficiency allows 
brands to maximize their return on investment. 

SCALABILITY AND ADAPTABILITY 
AI-generated ads offer unparalleled scalability, allowing brands to produce a 
large volume of content quickly. This is particularly useful for businesses 
with extensive product lines or those operating in multiple markets. AI can 
also adapt to changing market conditions and consumer trends, enabling 
brands to stay relevant and responsive. This adaptability ensures that ad 
campaigns remain effective over time. 

DATA-DRIVEN INSIGHTS 
AI-powered analytics provide valuable insights into ad performance and 
consumer behavior. By analyzing data in real-time, AI can identify patterns 
and trends that may not be immediately apparent to human marketers. 
These insights can inform future ad strategies, helping brands refine their 
approach and achieve better results. Data-driven decision-making is a 
crucial advantage in the competitive advertising landscape. 

CREATIVE INNOVATION 
AI-generated ads can push the boundaries of creativity by leveraging 
advanced technologies such as machine learning and natural language 
processing. These tools can generate innovative and engaging content that 
captures audience attention. AI can also experiment with different styles and 
formats, offering fresh perspectives that may not have been considered by 
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human creators. This creative potential can set brands apart in a crowded 
market. 

CONCLUSION 
While AI-generated ads may face some challenges in terms of authenticity 
and consumer perception, their benefits are undeniable. From 
personalization and efficiency to scalability and data-driven insights, AI 
offers numerous advantages that can enhance advertising strategies. As 
technology continues to evolve, the potential of AI-generated ads will only 
grow, providing brands with new opportunities to connect with their 
audiences and achieve their marketing goals. 
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